Drop "Low-Hanging Fruit" and other Business Jargon
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Business jargon is often the go-to lingo for many industry pros trying to sound credible. Yet those who rely on buzzwords and office-speak are often perceived as untrustworthy communicators.

By now, we're all familiar with overused buzzwords in the workplace. Despite its negative reputation, business jargon persists, sacrificing clarity in favor of showcasing obscure, often meaningless words and phrases.

According to CareerBuilder.com, the following were the top five examples of jargon in 2011:

· Outside the box;
· Low-hanging fruit;
· Synergy;
· Loop me in; and
· Best of breed
While many professionals communicate using business-speak without a second thought, they may overlook the repercussions of such language, which can obscure rather than clarify their point.

More than corrupting clear communication, jargon can also influence trust. "When you use jargon and people don't understand your message, they may peg you as someone who's not open or friendly," Louis E. Boone and David L. Kurtz write in Contemporary Marketing.

Supporting this notion is a 2010 study published in the Personality and Social Psychology Bulletin. According to the research, a statement written in concrete language is judged more truthful than a statement conveyed in abstract language, even if the message is the same.

As PsyBlog explains, the study provides three reasons why concreteness suggests truth:

1. We process concrete statements more quickly, and we automatically associate "quick and easy" with "true";
2. We can create mental pictures of concrete statements more easily, and when something is easier to picture, it's easier to recall and therefore seems more true; and
3. When something is more easily pictured, it seems more plausible, so it's more readily believed.

CareerBuilder provides examples of ways to substitute vague buzzwords with clear communication.

For instance, instead of saying, "Let's start with the low-hanging fruit," say "What are the easiest goals for us to reach right now? Let's focus on those first."

To specify expectations on certain projects or assignments, it's more effective to say, "It's important that our company do this to reach our Q4 sales goals" rather than offer a jargon-infused statement like, "It's mission-critical that we do this." 

Rather than say, "Be sure to loop me in," say, "Please include me in future conversations about this."

Another simple tactic to defuse confusing jargon is to consider your message both out loud and on paper.

"When we talk we're much more likely to be personable, confident and engaging," Management Today suggests. "Writing is just like speech, on the page. So, think how you'd phrase things in conversation and start by writing it down." 

